
November 17, 2016 

 

Michael J. Biehler 

Tops Markets, LLC 

VIA E-MAIL

 

RE:  Signage to Promote Beer and Wine Shop within Market 

 

Dear Mr. Biehler: 

 

ISSUE:   This is in response to your e-mail dated September 28, 2016 in which you 

ask whether it would be permissible for a market that has been approved to make 

beer and wine sales to have temporary or permanent exterior signage to promote the 

availability of beer and wine within said market.  The example you provide is a 

banner or sign that reads “Beer and Wine Shop.” 

 

Pennsylvania Liquor Control Board (“PLCB”) records indicate that Tops PT, LLC, 

trading as Tops Markets, holds Restaurant Liquor License No. R-17736 (LID 73289) 

for use at the premises located at 74 Market Street, Warren, Pennsylvania.   

 

OPINION:  Generally speaking, section 498 of the Liquor Code allows the 

advertising of both the availability and the price of alcoholic beverages in 

Pennsylvania. 47 P.S. § 4-498. The term “advertisement” for the purposes of section 

498 means “any advertising of alcoholic beverages through the medium of radio 

broadcast, television broadcast, newspapers, periodicals or other publication, 

outdoor advertisement, any form of electronic transmission or any other printed or 

graphic matter, including booklets, flyers or cards, or on the product label or 

attachment itself.” 

 

The type of outdoor advertisement you identify in your e-mail would likely be 

permissible under the Liquor Code.  However, please note that no print 

advertisement of alcoholic beverages of any type shall be permitted within 300 feet 

of any church, school or public playground. 47 P.S. § 4-498(e)(3).  Other restrictions 

on advertising can be found in section 498 as well.  47 P.S. § 4-498. 

 

Should you have any additional questions, do not hesitate to contact this office.  
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THIS OPINION APPLIES ONLY TO THE FACTUAL SITUATION DESCRIBED 

HEREIN AND DOES NOT INSULATE THE LICENSEE OR OTHERS FROM 

CONSEQUENCES OF CONDUCT OCCURRING PRIOR TO ITS ISSUANCE.  

THE PROPRIETY OF THE PROPOSED CONDUCT HAS BEEN ADDRESSED 

ONLY UNDER THE LIQUOR CODE AND REGULATIONS.  THE LAWS AND 

POLICIES ON WHICH THIS OPINION IS BASED ARE SUBJECT TO CHANGE 

BY THE LEGISLATURE OR THE PENNSYLVANIA LIQUOR CONTROL 

BOARD. 

 

Sincerely,  

 
RODRIGO J. DIAZ 

CHIEF COUNSEL 

 

cc: Pennsylvania State Police, Bureau of Liquor Control Enforcement 

 Tisha Albert, Director of Office of Regulatory Affairs 

 Jeffrey Lawrence, Assistant Director, Bureau of Licensing 

 

LCB Advisory Opinion No. 16-465 


