
April 8, 1999VIA FAX Ms. Barb Larkin
Executive Marketing Coordinator
COORS BREWING COMPANY
NH520
Golden, CO 80401-0030

Dear Ms. Larkin:

ISSUE:  This is in response to your faxed letter of March 24, 1999, in which you request our approval of a marketing research study your company, a malt
beverage manufacturer, wishes to conduct. The test will be conducted from May 6 through 10, 1999, by Directions Research of Cincinnati, Ohio, at an unlicensed
site at the Neshaminy Mall in Bensalem. Participants will range in age from 21 to 34 years old and each participant will be checked via driver's license to ensure
he or she is of legal drinking age. Approximately three hundred people will participate in the test. Each participant will take home one four-pack of twelve-ounce
bottles of the test product and one four-pack of twelve-ounce bottles of the control product for sampling. The beer is intended to be consumed at home over a two-
week period. Following consumption, participants will be called by the research supplier and will be asked a number of questions about the beer. The beer will be
identified by brand name. Results of the test will not be used for advertising claims. The manufacturer will pay all federal and state taxes and will provide any
requested documentation.

OPINION:  Advisory Notice No. 10 (4th Revision) sets forth the requirements for both the sampling and the tasting of malt or brewed beverages. Since your
marketing survey involves the sampling or tasting off-premises of eight twelve-ounce bottles of beer, you would be in violation of the guidelines for both tastings
and samplings. Among other requirements, tastings allow no more than one standard size alcoholic beverage of each product to be provided to each participant.
Samples must be in unopened containers of the smallest commercially available size and are limited to one container per patron in any offering. If you can
restructure your survey to meet the amount of alcohol requirements contained within Advisory Notice No. 10 (4th Revision), a copy of which is enclosed, it would
be a permissible sampling.

THIS OPINION APPLIES ONLY TO THE FACTUAL SITUATION DESCRIBED HEREIN AND DOES NOT INSULATE THE LICENSEE OR OTHERS FROM
CONSEQUENCES OF CONDUCT OCCURRING PRIOR TO ITS ISSUANCE. THE PROPRIETY OF THE PROPOSED CONDUCT HAS BEEN ADDRESSED
ONLY UNDER THE LIQUOR CODE AND REGULATIONS. THE LAWS AND POLICIES ON WHICH THIS OPINION IS BASED ARE SUBJECT TO CHANGE BY
THE LEGISLATURE OR THE PENNSYLVANIA LIQUOR CONTROL BOARD.

Very truly yours,

FAITH S. DIEHL
Chief Counsel

Enclosure

c.c. Pennsylvania State Police

Bureau of Liquor Control Enforcement

Refer to: (717) 783-9454
FAX: (717) 787-8820
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